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BY LINDA HAGEN MILLER
ILLUSTRATION BY TRINA DALZIEL
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MEETING PLANNERS AND SUP- O %
PLIERS SOMETIMES COMPARE @ 2
THEIR RELATIONSHIP TO MAR- ™ -l
RIAGE. A long-lasting bond relies on Y
communication, flexibility, respect, e =5
common goeals and a sense of humor. > O
When all these characteristics align, le\ >
the connection turns into a productive i

partnership, just like a good marriage. %\ /\\Z\

9 Sometimes the relationship'starts out in a
frantic atmosphere, much like speed dating, with
rapid-fire guestions and little time to develop a rap-
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port, Other times the planner and supplier are introduced
by a mutual friend who knows they share the same interests, goals and values.
And sometimes the happy couple just hears good things about one another and

gets together to see if there's good chemistry. q

The courtship phase is usu-

ally brief. After all, meeting planners and suppliers know what they want and
don't dilly-dally about popping the question. And what about the honeymaoon?
Superfluous. Meeting planners and suppliers set up house immediately. If all goes
well, the union will be a long and happy one with many events to share along the
way. 9 The outcome of your meetings and events—not to mention how much you
enjoy your job-often depends on the strength of this symbiotic relationship.
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