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Leading the green team
Yot surprisingly, the Northwest donned its green
nantle far earlier than other parts of the country,
nd several planners we surveyed reported a grow-
g interest in meetings that are more sustainable.
wo of the nation’s three Leadership in Energy and
nvironmental Design (LEED) certified eco-friendly
onvention centers are in the N orthwest, in Portland
i Spokane. (See explanation of LEED certification
h page 18.)

“The trend toward environmentally respansible
eetings has really taken hold,” says Nancy J. Wilson,
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Green meetings and technology lead the trend pack in the Northwest,

ASK MEETING PLANNERS ABOUT WHAT TRENDS THEY SEE COMENG,
and they're apt to cpen their day clanner or B

lackberry, point to weeks that are chock-

ite selections, vendor conferences and event dates, and
reply, ‘@Mhe future? Im just trying to keep up with t

n theifmeetings industry who dabble in prognostica

‘oday.” 1 On the other hand, those
tion, such as Meeting Professionals

travel consultant Peter Yesawich, chief executive
officer of Yesawich Pepperdine, Brown and Russel

‘t.rend_s.' So we gathered their predictions and asked
flonals to compare natiomal trends with what they s

l make it their mission to forecast
several Northwest meeting profes-
ee in this region.

CMP, principal of Meeting Strategies Worldwide in
Portland. “More and more organizations are adopt-
ing corporate social responsibility practices, and
holding green meetings is extremely important,” she
says. “The Northwest is a hub of sustainability, and
we should sec more mectings coming to the region
because of this.”

“Delegate swag bags are cither being eliminated
entirely to reduce waste and excess paper,” says Nancy
Wright of Globe Foundation in Vancouver, B.C, “or
more quality items are being given away—things that
people will actually use again and hang onto.”
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Keith Backsen, vice president and director of con-
vention sales at the Spokane Regional Convention
and Visitor Bureau adds, “We are seeing a continued
awareness for social responsibilily among mecting
planners that goes beyond being green. They are
looking to collect clothing, donate food to shelters,
and some want to volunteer in the community.”

Future tense

Technology is a bit of a tease. It promises to make
our work and lives more efficient, save us money, and
disseminate and collect information at the click of a
mouse. But as anyone knows who’s tried to figure out
which of their DVD, TV and CD remote controllers
work for which function—technology is not always
the ultimate panacea. The same is true as technology
muscles its way into the meetings industry.

According to MPI's FutureWatch 2007, planners
want technology that can handle and track registra-
tion, help with meeting logistics, resource calculation
and roem layout, as well as provide better attendee
feedback. In varying degrees of sophistication, all of
those products are available, but, notes MPI, planners
feel they are prohibitively expensive. (For some inter-
esting snippets from FutureWatch 2008, see page 50.)

Virtual meetings, or webcasts, are on the rise,
often saving time, money and resources. While most
meeting planners see the advantage of virtual confer-
encing, most also believe this type of technology will
never replace in-person events.

“People still want face-to-face contact, but the
relationship is being extended and enlarged,” says
Jeff Singsaas, general manager of corporate events
at Redmond, Wash.-based Microsoft Corporation.
“We are finding that they want to have information
early and remain in contact after. That requires a
good technology plan.”

“People will continue to have meetings,” says
Barbara Mulligan, regional vice president at
HelmsBriscoe in Welches, Ore. “Flumans need face-
to-face interaction to drive home their point, to
compare notes, to carry on discussions, There simply

1s not as much interaction at a webcast meeting.”
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Still other forms of meeting technology are far
enough ahead of the curve to be reserved for very
large or very well-budgeted meetings. An cxample
is social interaction software that allows attendees
to log in and connect with other participants with
similar interests and is especially effective for groups
that number in the thousands.

And when it comes o one of the newest high-
tech gadgets, radio frequency identity (RFID) name
badges that alert you to the presence of conference
attendees you might want to talk to and that tell
trade show exhibitors that youre in the vicinity,
most planners feel they aren’t ready for that much
information.

“Technology helps companies communicate effi-
ciently and meetings help companies communicate
effectively,” says Karen Horton, business event plan-
ner at Blue Dot Meetings in Vancouver, B.C.

It’s the economy

Even though MPT’s 2007 global trends survey indi-
cated the impact of terrorism has surged ahead of all
other concerns, this is not the case in the Northwest,
where the economy is the primary issue.

“The economic downturn will keep organizations
from expanding their horizons,” says Ann Bates of
the Idaho Nursery Association. “They’ll tend to stick
to what they know is tried and true.”

Hotel prices are expected to increase, reflecting
the tightening U.S. economy, in spite of the fact that
more and more new hotels are coming online, caus-
ing all players to be more creative.

“Planners will adjust,” says Karen Horton. “The
need to meet clients, bring your company employ-
ces together or attend conferences will not change.
Economic constraints will bring new opportunities.”

“The simple act of eliminating bottled water at
conferences can have a substantial cost and environ-
mental savings,” says Nancy Wilson. She cites a five-
day meeting of 1,200 delegates where water pitchers
and glassware replaced take-away water bottles. The
financial savings was approximately $48,000, and
there was no plastic waste.







